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CTPATEIIi MOBJEHHEBOI'O BILUIUBY Y IPOMOBAX BI3HEC-KOYYIB
(Ha MaTepiaJjii nepcoHaILHUX CTOPiHOK coniaabHOi Mepeski Facebook)

Y cmammi ananizylomvca nexcuuni, epamamuuni ma CmMuniCMuyHi 0cOONUBOCMI AH2TOMOBHUX
npomos 6GizHec-koyuis, poamiwjeHux y coyianvhiii mepedci Facebook. Jua akmusizayii ma gixcayii
yeazu yinbosoi ayoumopii, nepconanizayii noGIOOMIEHb, MAKCUMATLHOI adpecamnocmi npomosu, it
CMPYKMYPYBAHHIO, 3a01s peanizayii npuHyuny exkoHomii ma Minimizayii 3ycunv 6iznec-koyui
3aCMOCcosyIomb  PA0  MOGIEHHEBUX 3ac00i6  (NPUKMEMHUKU NO3UMUSHOI OYiHHOI  ceMaHmuxu,
3AUMEeHHUKU OpYeoi 0cobu, 0OUHUYI KITbKICHOI CEeMAHMUKU, POZMOGHI eeMeHmMu, eiNMUuyHi peyeHHs,
DUMOPUYHI NUMAHHA, NPULIOM NPOMUCMAGNEHHA, NOSMOPU, Memapopu, NOpIHAHHH, enimemu,
2inepboau).

Knrouosi cnosa: anpecar, agpecant, Gi3Hec-Koyd, Bijieo, BIUTUB, IIPOMOBA, COIIaIbHa Mepexa.

B cmamve ananusupylomes aekcudeckue, epammamudeckue u Cmuiucmuyeckue ocobeHHocmu
AH2NOA3LIYHLIX BbICMYNICHUL Ou3sHec-Koyuell, pasmewennvie 6 coyuanvhol cemu Facebook. [ns
akmueuzayuu U QUKCAYUU  BHUMAHUS  YELe8oU  ayOUmopuu, NepPCoOHAIU3AYUU  COObWeHU,
MAKCUMATBHOU A0PecO8AHOCMU peyu, ee CMPYKMYPUPOBAHUI0, 015 peanu3ayul NPUHYUNA IKOHOMUU
U MUHUMUBAYUU YCUTULL OUSHEC-KOYUU UCHOAb3VIOM DO A3bIKOBLIX CPeOCms (npuiazamenvHbie
NO3UMUBHOU OYEHOYHOU CeMAHMUKY, MeCMOUMEHUs. 6MOPO20 Iuyd, eOUHUYbl KOAUYECIBEHHOU
CEeMAHMUKU, Pa3ec060pHble DIeMEeHMbl, INAUNMUYECKUE NPeOOdACEHUs, PUMOPUYECKUEe BONPOCHL,
npuem npomueonoCMasenus, NOGMop, Memagopsl, CPAGHeHUs, SnuUmensl, 2unepooiy).

Knrouesvie cnoea: anpecar, aapecaHt, OW3HEC-KOyY, BHJCO, BIMSHHE, BBICTYIUICHHE,
COLMAJIbHAS CETh.

Lexical, grammatical, and stylistic characteristics of business coaches’ speeches on Facebook
have been analysed from the viewpoint of their role in modifying the potential behaviour of the
addressees. The data totaled 600 coaches’ speeches that were sourced from personal Facebook
pages between 20016-2017.

The major findings of the research demonstrate that business coaches employ specific forms of
language (evaluating adjectives and adverbs, second person pronouns, colloquialisms) or stylistic
devices (antithesis, repetitions, rhetoric questions, parallel constructions, elliptical sentences,
metaphors, epithets, hyperbole, comparisons) to draw attention, to facilitate communication in order
to achieve conversational goals.

Key words: addresser, addressee, business coach, impact, social network, speech, video.

IlocTanoBka HaykoBoi mpodjeMu Ta ii 3HayeHHs. Hosi iHpopmamiiiHi
TEXHOJIOT1i CTBOPUIIH COLIIOKYJIbTYPHE, KOMyHIKaTHBHE CEPEIOBHILE, SIKE OTPHMAIIO
Ha3By BIPTyalbHOTO AWCKYpCY. BipTyampHUH AUCKYypC € Pi3HOBHAOM JIHCKYypCy,
00MeXEeHHM CHUTYAIi€l0 CIUIKYBaHHS y BIpTyaJbHOMY HPOCTOPI, Y KOHTEKCTI SIKOTO
reHepyIOThCsl crelu(iuHi KaHpH, AiI0Th cneludidHi KOHIENTH, BUOKPEMITIOIOTHCS
0co0muBi THIN ocobucTocTel (JlyToBuroBa, 2009).

Ockinbku OyIb-IKHI TUCKYPC peali3yeThCsl y NMEBHUX KAHPAX, PEICBAaHTHUM €
BHOKPEMJICHHS JKAaHPIB, NPUTAMAHHUX BIPTyaJbHOMY IMCKYpCy. 3a TEMaTHYHOO
03HAKOIO BIpPTyaJbHI JKaHPH MONUIAIOTh Ha 3arajbHOIH(OpMamiiiHi, HayKOBO-
OCBITHI, XYJOXXHBO-JIITEpaTypHi, pO3BaXkaJibHi, JIJIOBI, KOMEPIiiHI Ta YXaHPH, SKi
odopMITIOIOTh HecnenianbHe, Herpodeciiine crinkysanss (VBanos, 2000).
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3ae)XHO BiJl KOMyHIKaTHMBHOI (yHKLII BHOKPEMIIOIOTH iH(GOpPMAaTHBHI KaHpPH
(BeO-cTOpIHKM HOBHMHHHUX areHIiil), AUPEKTUBHI XaHpU (BeO-pekiama, iHTepHeT-
MarasuHH), KOMYHIKaTHBHI >KaHpH (€JNIEKTPOHHI JTUCTH, (OpyMH), Mpe3eHTaliiHi
JKaHpH (TIEPCOHANBHI BEO-CTOPIHKM), €CTETUYHI KaHpH ((PaH(DIKIIH), po3BaKANBHI
xanpu (irpn) (Iumunuaa).

3a CTPYKTYpHO-KOMITO3UIIHHUMH Ta KOMYHIKaTHBHHMH OCOOJIHMBOCTSMH CEpex
JKaHPIB BIPTYyaIBHOTO AUCKYPCY BHOKPEMIIOIOTH €JIEKTPOHHY IIOLITY, €JIeKTPOHHI
KOH(EpeHIIil, EeJICKTPOHHI JIONIKK OTOJOIICHb, OJOTH, EJEKTPOHHI Irpu, 4Yar
(JIyroBunosa, 2009).

CrpiMKHil PO3BUTOK iHPOPMALIMHUX TEXHOJOTIH NMPU3BOJMTH O PO3IIMPEHHS
KaHPOBO{ CHCTEMH BipTyallbHOTO AUCKYPCY Ta BUHHKHEHHS HOBHUX JKaHPIB, 30KpeMa
JKaHPY COLIANBHUX MEpPEeX 3 MPUTAaMaHHUMHU U HBOTO 0COOIMBOCTAMH. OKpim
MOJKJIMBOCTI MDKOCOOHCTICHOTO CHIJIKyBaHHS TMONPH OyIb-Ky BiJJaJICHICTh
KOMYHIKaHTIB Ta 3BOPOTHOTO 3B’A3KY 3 MiANMMCHUKAMH, COLIANbHI MEPEkKi CTBOPHIIN
MOXJIMBOCTI I IyOuikamii HOBHHHOTO, PO3Ba)KaJIbHOT'O, HAayKOBO-OCBITHHOTO,
KOMEPIIfHOT0, PEKIaMHOI0 KOHTEHTY Ha BJIACHHX IyOJIYHUX UM HAIMiBITYOJIIYHHX
CTOpiHKaX, IO J[JO03BOJSIE BHU3HAYATH COIajdbHI MEpPEXi SK HOBHHA BHI Meia
AKTHUBHOCTI.

ComianbHi Mepexi, 30kpemMa HaiiOiIbIIa y CBITI comiaiabHa Mepexa Facebook,
MOXYTh He3a0apoM 3aMiHUTH JedKi BeO-caiiTu. 3a CBIOUEHHSAM MAOCTIIHHKIB Ta
(axiBUiB y cdepi Oi3HECY, MPUCYTHICTH KOMIIAHIN y cOIMepekax € e(peKTHBHIIIOK
BiJl 3BHYANHHX IHTEPHET-CTOPIHOK Yepe3 MOXKIHMBICTh BCTAHOBJICHHS TiCHIIIUX
B3a€MUH 3 1iIb0BOIO ayauTopieto (Langdon, 2016; Vaynerchuk, 2017).

AXTHBHE TOIIMPEHHS Ta BUKOPHUCTAHHS COLAIBHUX MEPEeX SIK TEeXHOJOTIYHOI
wiathopmu st 3MI, pekiamu, 670r1B, BIOTiB, KOMEHTAPIB, ONUTYBAaHb, IO CIIPUIE
3IifiCHEHHI0 KOMYyHiKalii, 30kpeMa y cdepi Oi3Hecy, 3yMOBIIOE aKTyaJbHICTH
HAIIIOTO AOCTIKEHHS.

O0’€KTOM JIOCTIKEHHS € 3acO00M MOBICHHEBOTO BIUIMBY B AMCKypcCi Oi3Hec-
KOYYiB.

IIpeamMeTom JOCTiKEHHS € JEKCHYHI, TPaMaTH4HI Ta CTHIIICTUYHI 0COOIHBOCTI
QHTJIOMOBHHX BiJIeO-IIPOMOB 0i3Hec-KOy4iB y comianbHil Mepexi Facebook.

MarepiagoM nocii/pkeHHS ciyryBanu IoHax 600 aHITIOMOBHHX —Bizneo
(dparmenTiB, omyOIiKOBaHUX y collianbHii Mepexi Facebook, mibpaHux MeTomaom
CYLITbHOI BUOIPKH 3 IEPCOHATBHUX CTOPIHOK 0i3HEC-KOYYiB, KiIbKICTh MiMUCHUKIB
sxux nepesuntyBana 100 tuc. [epion Bubipku MoBHOTO Matepiany oxormiroe 2016—
2017 pp.

Buxiiag ocHOBHOro Martepiajy ii 00IpyHTYBaHHSI OTPHMAHHX pe3yJbTaTiB
gocaimkennsi. 3a BuzHaueHHsM M. M. baxrina (1979), xaHp — XapakTepHHH IS
neBHOI c(epr MOBICHHEBOI iSUTBHOCTI CTIHKMH THII BHCIIOBIIOBaHb, B SKOMY
CTaHJapTH30BaHi TEMaTUYHMI 3MICT, MOBHUH CTHJIb Ta KOMIIO3HLIIHA OyoBa.

JKanpn BipTyalbHOTO AWCKYpPCY IMHAMIYHIII, (POPMYIOTHCS Ta 3MIHIOIOTHCS
3HAYHO IIBUJILIE, HDK XKaHPH peajbHOro AUcKypcy. OIuH >KaHp MOXE BXOAUTHU Y
CKJIaJ iHIIoro, TpaHcopmyBaTHCsl Y HbOMY, HaOyBalO4d OCOOJIMBOIO XapakTepy
(JIyroBunoBa, 2009). [linTBepIKeHHSIM MOCTIHHOTO PO3BUTKY € COLalIbHI MEPEexXi —
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OCHOBHHH CIOCIO €JCKTPOHHOT KOMYHiKalii ChOTOJCHHS, SKHHA 1O3BOJISIE
3a0ILa/KyBaTH 4ac, 3yCHJUIS, peali3yBaTH Pi3HOMaHITHI KOMYHIKaTUBHI CTpaTerii.

ComianbHi Mepexi mepebupaioTh Ha cebe (YHKIII, sSKi paHille BUKOHYBald
TenebaueHHs, palio, Ta3eTH, 3aBAsSKA MOKIMBOCTI KOMOIHYBaTH (hopMaTH MOJaHHS
iHpOpMaIii: MUCHMOBHH TEKCT, 300paKCHHS, IIOCWJIAHHS, aydio- Ta BiJeo
(bparMeHTH, 1110 30KpeMa aKTyaJIbHO JUIsl MAPKETUHIOBOI KOMYHIKallii, IIpoCyBaHHs
HOBHX Oi3Hec-i/ieH, KOY4HHTY.

KoyunHr — Merox KOHCYJIbTYyBaHHS MEHII JOCBITYEHOTrO IpAliBHUKA OLIBII
JOCBITYCHUM 3 METOIO PO3KPHUTH HOro MOTEHIlial, HABYMTH MPAIfOBATU HaJ CO0O0I0,
JOyMaTH Ta AisSTH M0-HOBOMY, (pOpMyYJIIOBaTH METY, JOCSraTH KpalluX pe3yJbTarTiB,
MiABUIIYBAaTH NPOAYKTHUBHICTh. bi3HEC-KOYYHMHT Yy BipTyaJdbHOMY MpPOCTOpi €
PI3HOBHIOM apryMEHTaTUBHOTO Oi3HEC-IUCKYypCy, SKH Mae B CBOildl OCHOBI
PUTOPHYHY NPUPOAY Ta HOEAHYE PUCH IIIOBOTO, Mac-MEAiHOr0, KOPIIOPATHBHOIO
IIICKYPCIB.

Posmimenns Ha ®b-cTopinkax Gi3Hec-KOydUiB Bifico-GparMeHTIB € Ge3nepeyHo
¢(CKTUBHUM IHCTPYMCHTOM B3a€MOJii 3 IIJBOBOI AayJAHUTOPI€I0, OCKUIBKH
30y/DKeHHS JIeKIJIbKOX ~OpraHiB  d4yTTsi (30py, CIyXy) CYTTE€BO 30iimblIye
e(CKTUBHICTh MOBIIOMJICHHSI.

Video allows you to present your service in a viewpoint that differentiates
yourself from the competition. Using a visual representation of the success you’ve
achieved is a lot more powerful than just pretty image <... > With new features like
FB live, your posts will get a significantly higher reach than your traditional image
with a tagline (Ferry, 2017).

Bi3Hec-koy4i BUKOPHCTOBYIOTH BiJIEO JUIsl peaiisarii cTparerii camonpeseHTaiii,
CTBOPIOIOYM IMI/DK 3alOB3STJIMBOrO, PIillydoro, MiAPUEMIIMBOTO, HaA3BHYAHO
SHEpPriiHOro Ta YCHILIHOrOo Oi3HECMeHa, SKWil 3Ha€ CEKpeT YCIiXy i TOTOBHUH HUM
HOJIJIATHUCH.

Bineo-npomoBH, po3MilleHI Ha NEPCOHAIBHHX CTOpiHKax Oi3HEC-KOydiB, €
HEBEJIMKUMH 32 00CATOM, MEPEBaKHO MOHOJIOTIYHUMHU TEKCTaMH Oi3HEC TeMAaTHKH,
aIpecCOBaHUMH ayAHUTOPii, mpodeciitHo nmoB’sA3aHii 31 cdheporo Gi3HECY UM THM, XTO
0i3HECOM IIiIKaBUTECSL.

Bisnec-xoyui sk mpoceciiini koMmyHikatopu mobOpe 00i3HaHI 3 MeXaHi3MaMH
CHpUUAHATTS BepOasibHOi iHpopMmanii. Jns akTuBizauii ta ¢ikcarii yBaru ninboBoi
ayauTopii, A mepcoHai3auii MOBIJOMJICHb Oi3HEC-KOydi 3aCTOCOBYIOTH Pl
TEXHOJIOTIH MOBJICHHEBOro BIUIMBY. Cepell HUX — BHUKOPHCTAHHS JICKCHKH, SKa
BBOAUTH BepH(]IKOBaHY, ICTUHHY 3 HOIJISIAY agpecaHTa MPOMNO3UII0 Ta CBIAYHTH
PO HOro aBTOPUTETHICT!

1 know the problem. Do you know the problem? Here's the secret. They don'’t
know the questions to ask. They don’t know what to say to get a customer say,
«I choose you over the competition.» Or worse, they don’t know what to say. So they
don’t reach out to anybody (Ixepena: 2).

Jlnst BCTAQHOBICHHS KOHTAKTy 3 ayAUTOPI€I0 BHKOPHCTOBYIOTHCS JIEKCHYHI
OJIMHMIII, CIIPSIMOBAHI Ha JOCSTHEHHS MaKCHMAaJbHOI aIpecaTHOCTI MOBiIOMIICHHS.
Le, 30kpema, 3aiiMeHHUKH APYroi 0co0u:
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You with me on this? If you do that all of the time, you're gonna make a
fortune (Jxepena: 2); 3BepTanus: At the end of the day real estate is about housing
and home ownership and raising a family or making investments. But it all boils
down to economics, buddy (lxxepena: 2), My friends, if you are watching this video,
you probably will wanna watch it a few times (xepena: 2); Be a warrior, baby! Go,
get them! (Ixepena: 2).

Cepen crpareriii mepekOHaHHS, O SKHX BHAAIOThCA Oi3Hec-KOydi, (ikcyemo
3alydeHHs eKCIIPeCHBHHX MOBHHX 3aco0iB, 30KpeMa IIPHKMETHHKIB 3 OILIHHO-
MOJIQJIbHAM 3HAUCHHSM YacTO Y ITO€AHAHHI 3 IPHCITiIBHUKAMHU:

Go for this monstrous goal! (xxepena: 2); The best way to become something is
to act like something (Qxepena: 1); It’s galactically important to be able to sell,
I can’t be wildly successful in my business and be a spiritual person. I can’t be
incredibly healthy and be super productive in my business (Jxepena: 2);
Advertising on Facebook is crazy cheap, it is super inexpensive ([xepena: 2); I'm
being dead serious about that (Ixepena: 1).

3aBISKM  3aMy4YCHHIO  €JEMEHTIB  PO3MOBHOIO  pETicTpy  BinOyBaeTbes
eKCIIPeCHBi3allis Ta IIJCWICHHS AaleIsITHBHO-CHOHYKaJbHUX XapaKTepPUCTUK
HOBiIOMJICHHSI:

1 don’t know your business but I know PR and I know why PR is in deep doo-
doo (dxepena: 1); Haircut at 6.30, you know, got up, exercised, coaching call
merely at 7, got to the office, prepped for conference calls, had some meetings,
talked to like 4 different big CEO today (dxepena: 2); Your skin is too thin for your
goals. You got a pin prick and you go bananas for three days ([xepena: 2); Settling
is sucks (Ixepena: 2).

Cepen MOBHHX OJMHHIL 3 BEJIMKMM apryMEHTATHBHHMM IIOTEHIIAIOM,
MOIINPEHNX Y TIPOMOBAxX Oi3HEC-KOYyUiB, € OJMHHII KUIbKICHOI cCeMaHTHKU: So why
do you wanna make a lot of money? (Jlxepena: 2); We're living in a world where is
so much more opportunity. The internet thing created way more opportunity for all
of us. Way more (Ixepena: 1). OguHULI KUTBKICHOI CEMaHTHKH OEpyTh y4acTb y
peaizarii TakTHKH TinepOoizalii, cripsMoBaHiil Ha IPHBEPHEHHS yBaryu ajpecara:

1 know tens of thousands of people, and I know thousands of people extremely well,
and I know hundreds of people deeply well... And I know tons of people who I grew up
with in the Silicon Valley boom who have hundreds of millions of dollars in their bank
account and are as miserable and as lonely and as broken as you’ll ever see
(Mxepena: 1).

HeoOxiqHicTh HIBUIKOTO JOHECEHHs iHpopMarlil 3yMOBIIIOE MOIIUPEHE BXKUBAHHS
SNNTHYHUX pedeHb: Why most agents suffer? (Jxepena: 2); You with me on this?
(xepena: 2); Had like a crazy day (Jxepena: 2); Been in this conversation I wanna
share with you (xepena: 2).

CrpykTypyBaHHs Ta KBaHTyBaHHs iHdopMmauii monermye T CHOPUAHATTS
agpecatoM. 3a cnoBamu A. JI. benosoi (1997, c. 89-91), mo0 nepekoHatu agpecara,
HEOOXiTHO MpPeJICTAaBIATH IIO3ULII0 J0KA30BO, 30KpeMa 3a JIOHOMOTOK0 HOCITITOBHHX
apryMeHTIB, sIKi BBOJISITH HyMEPaTUBHI KOHEKTOPH:

Best Advice to New Real Estate Agents. Number one: You gotta decide. Right?
You gotta decide that you're gonna be a part of club 13 knowing that 87% of the
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industry that gets in, fails after 5 years. So the declaration to be in club 13. Number
two: You gotta know why. Why is it an absolute must for you? (Ixepena: 2);
Number one. Show up to the event knowing what it is that you want... The second
thing you are to do is show up prepared (Jxepena: 2).

Take kBaHTyBaHHs iH(OpMAaLlii 103BOJISIE aAPECAHTY JIOTIYHO i apryMEHTOBAaHO
MPECTABIISATH CBOIO IO3HUIIIO.

IIle oguuM mommpeHnM cnocoboM opranizanii iHpopManii, MpeacTaBIeHol y
BiZICO-IIPOMOBAX, € IPOTHCTABICHHS Ta JIEKCUKO-CHHTAKCUYHI TOBTOPH:

Think about like this. Two agents. They both go to the same company. They both
get the same licensing school. They both go the same basic training. One of them
becomes a rock star like you. And one of them suffers in the business every single
day. Suffers psychologically, suffers financially, has no certainty in terms of where’s
the next transaction coming from (Jxepena: 2); The war that we are in is actually
the battle between your old beliefs, your old mindset, your old skills, your old
ambition, your old understanding of your business versus your potential (Ixxepena: 2).

OKpiM IIPOTUCTABIICHHS Ta MOBTOPIB, SIKi IPUIIBUAIIYIOTh IPOLEC IEKOyBaHHS
inpopmanii, y mnpomoBax Oi3HEC-KOy4YiB YacTO BXKMBAaHUM IPUIOMOM
HEePEKOHYBAHHS € PUTOPUYHI 3alTUTAHH:

And you have to ask yourself. Did you get into the real estate business to do
paperwork? Did you get into the real estate business to do walkthroughs? No! The
reality is you got into this business to sell homes. And the reason you wanna hire that
first assistant is you can spend your time doing just that (Jxepena: 2); What if I told
you this was the last Monday morning of your life? What if I told you die this week?
Would you complain about your crap job or that test you don’t want to take? I doubt it
(Ixepena: 1).

PuTopuuHe 3amuTaHHA SK CTWIICTUYHMH 3aci® BHpa3HOCTI i eMoIiiHOCTI
BXOIWTH 10 TPAAMLINMHUX 3aCO0IB MIATPHUMAHHS KOHTAKTYy 3 aApecaToM, IO SKHX
BIaroThesl OizHec-koywi. Cepen iHIIMX TAaKTUK MOBJICHHEBOTO BIUTUBY (iKCyeEMO
BHUKOPHUCTaHHS CIIOHYKAIBHUX pedeHb: Do it how I taught my brother how to make
money. Wake up at five am every Saturday. Go garage selling. Buy people’s old shit
for a buck. And fling it, and make two, three, four, five, six, seven, eight hundred
bucks a weekend from garage selling (Ixxepena: 1), Stop being scared of who you
are. Be yourself (Ixxepena: 1); Cut your loserest loser friend and go find a winner
friend ... Go audit your circle (Ixepena: 1).

CroHyKanbHI PEYEHHS Y TIPOMOBaxX Oi3HEC-KOydYiB € O3HAKOI IPSIMOTO
MOBJICHHEBOT'O BIUIMBY 3 METOI0 MOTHBYBATH ajpecara /0 BCTaHOBJIEHHS Oi3Hec-
KOHTaKTy Ta JI0 3MiHU HOTO MMOBEIIHKOBOI MOZIETII.

MOBJICHHEBUH BIUIMB y NMPOMOBaxX Oi3HEC-KOYUiB peali3yeThesi MapajieibHUM
BUKOPUCTAHHSM pI3HOpiBHEBUX 3aco0iB. JliIs mominmmeHHsS e(eKTHBHOCTI
KOMYHIiKaii 0i3Hec-KOydi BIAIOTECS 10 JIEKCUKO-CTHIIICTHYHUX 3ac00iB, 30KpeMa,

1) metadop: You're going for something big, metaphorically, you're hopping
over the fence, you're on a certain area, some level of success you’ve never been to
before, some level of discipline you've never had before, some level of marketing
you 've never had before. It could be a relationship that you've never had before.
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And she said to me, ‘Are you willing to operate at your very best?’ ([Ixepena: 2);
‘Put on your cape’. When you talk about being at level 10, what you 're really saying
is every morning putting on your superwoman, your superman cape and recognizing
there’s how you operate, when you 're super you (Ixxepena: 2); What you need to do
is you need to keep paying attention to people like me or others that sound like me so
that it becomes your norm, it becomes your oxygen (dxepena: 1); He said, ‘When
vou plant corn, you don’t get tomatoes’. I wrote it down. When you plant doubt,
lack, and limitation, you don’t get success, wealth, and abundance (Ixepena: 2);
Are you a sales Jedi? (JIxepena: 2);

2) eniretiB: This is a binary game, either you are in Yes-I-will-figure-this-out
business or No-this-won t-work-because (Fb/gary/11.09.197);

3) rinep6ou: [ remember connecting with Bill for the very first time. Bill was
my dad’s first boss, like a hundred million years ago ([Ixepena: 2).

OKpiM TpOIIiB, I MiABUIIEHHS eMOLIIHHOCTI MPOMOB 013HEC-KOYi 3aCTOCOBYIOTh:

1) mnopiBusinas: And eventually just like when you jump off a diving board to a
pool, just like when you kiss somebody for the first time, just like anything else you
ever did in life, eventually you get there and you do it (JIxepena: 1); You know how
you feel when you go the extra mile, you produce results and how the client feels in
that experience. You feel like Superman, you feel like Superwoman ([xepena: 2);

2) rpanauiro: You didn'’t realize that it’s every day. I wish I did this seven
years ago. I wish you got to see the last seven years. Every minute. Every day.
Always. Forever (JIxepena: 1).

Pesynpratn  mocmifkeHHS CBiA4aTh, IO CTWIICTHYHI 3aco0H, sKi MamTh
MOTY>KHUH OLIHHUKA Ta EKCIPECUBHHH NOTEHLIAN, € HEBiJ €MHOI CKIAaIOBOIO
CHCTEeMH MOBJICHHEBOTO BIUIMBY B aHIVIOMOBHHX IPOMOBax Gi3HEC-KOY4iB.
[lapanenbHe BUKOPHCTaHHS PI3HOPIBHEBMX 3aCO0IB  MOBJICHHEBOTO  BILIHBY
CIPSAMOBAaHE Ha MaKCHMAJIbHY [EPCOHANI3AI0 MPOMOB, BepOamizaiilo Hamipy
0i3HeC-KOyUiB B3a€EMOJIATH 3 ay AUTOPIEIO.

BucHoBku. [IpoBefenuii aHani3 A03BOJISIE KOHCTATYBAaTH, IO AHTJIOMOBHOMY
0i3HeC-TUCKYpCY, IPEICTABICHOMY BiJJ€O-IIPOMOBAMH KOYUIiB y COLIaNbHIA Mepexi
Facebook, npuramanHe BUKOPUCTAHHS EKCIPECUBHUX MOBHHX 3aC00iB, TOKITMKAHUX
3MiHCHIOBaTH BIUIMB Ha ayauTopio. Cepen HHX — JIEKCHYHI, TpaMaTH4Hi,
CTHJIICTUYHI 3acO0U, SKi CHPUSIOTH JOCATHCHHIO MAaKCHMAJIBHOI aJpecaTHOCTI
MPOMOBH, ii CTPYKTYPYBaHHIO, IOJIAFOTh €MOIIIMHOCTI T2 HEBUMYIICHOCTI BUKJIAJY,
CHPUSIOTH peaizalii IPUHIUITY eKOHOMIT Ta MiHIMi3aIlii 3yCHIIb.

IMepcreKTHBH MOJANBIINX JOCTIHKEHh BOAYAaEMO B JCTAJbHOMY BHBYCHHI
KOHIIENTyaJIbHUX MeTadop y mpoMoBax Oi3HEC-KOyUiB.
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